To: George Foulsham  

[bookmark: _GoBack]Subject: Fiat lux
 
Dear Mr. Foulsham,
 
I received the following message from Julie Cohen.
 
After talking with the director of news and media relations, George Foulsham, and the assistant vice chancellor for public affairs and communications, John Longbrake, I discovered that we don't use company names in our releases in general and of particular  concern here is SAGE, owned by Sara Miller McCune, one of UCSB's most generous benefactors.
 
I guess my understanding of Latin is imperfect.  I thought ``Fiat lux''  translated simply as 
"Let there be light".   It appears that UCSB's publicity office thinks that the motto  means
"Light is ok, so long as it doesn't  shine on any of our donors."   
 
In the future, I will  remember that the UCSB publicity office strives to be content free. 
 
Fortunately,  the Proceedings of the National Academy of Sciences is not afraid to publish factual reporting.
 
 
 
 Regards,
Ted  Bergstrom
 

Tor George Foisham
Sublet st o

Dear . Foulstam,

reced e fotowingmessage o e Coen

e g with h dvctorof ews nd e s, George
Foutam, s0d the ssant e anclor o Ul s 300
commnications, o Longrse, | comeed st we o i ompary
s nou s i grl 3 of prcr concer hre s SAGE,
oumady S il Mcune, o of UES' ot gars enefctors

s my undesanding of Lt s mperet. though“Fis
1 i gy 3t
et thr b . ppesrs et UCS'pulicty ofice ik ththe

ghtis . s ong s e oes, e onany of ourdoors.”

Inthe e, rememe s h UCSB bty ofc stives b
Conant e

Fortnstely, the Procecins o the Nsonst Acdmy o Sciorces st
10 bl acal reorting.

e,
Ted seison



